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MARSH & MCLENNAN

Familiarity & Favorability — 2007 BEV - 2007-2008
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FAMILY DOLLAR STORES
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CHANGE IN BRAND EQUITY VALUE SINCE ACTIVIST EVENT

%

American International Group -58.2
Biogen Idec -450 I
CA Technologies 187

Cisco Systems i}
Comecast 35.3
C5X 450 I
Darden Restaurants -7.1
Electranic Arts -78
Family Dollar Stores 239
enaral Motars 0.55
IHeinz =18.6
Inturt -41.9
ITT Carp 12.5
L-3 Communications 58.3
Marsh & Melennan 94,8
Microsaft =1.7
#Matorala -5.5
Mew York Times Company 2.9
Crweens-|llinais A15.4
Sprint 11.3
Target =51
*Temple-Inland -250 K
Tesaro =500/
Tiffany & Co -0.68
#Trioune MN/A
Unisys -126.7
Vulean Materals -10
Wendy's 7.2
Weyerhauser -25.9
Williams Companies -6.3

Chart shows the percentage change in brand equity value (BEV) from the year of the activist event to 2014, except for:

1Data for Heinz available through 2012 only.

#Data for Motorola is for Motorola Solutions from 2010 onward. Motorola Mobility was spun off in 2011.

*Data for Temple-Inland available through 2010 only. Company was acguired by International Paper in 2012.

*Data for Tribune available through 2006 only. As this was the year of the activist event, no change can be seen.

The following companies are excluded from the above chart as they were missing at least one component of the financial data needed
to calculate BEV: Constellation, Convergys, Freeport MchMoRan, Rohm & Haas, State Street and Unum.

Source: CoreBrand
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